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ACOVETABLEDO
At the outset of the Noughties, Dutch fashion writer Gert Jonkers and art director Jop Van Bennekom

launched a small but subsequently influential magazine publication named BUTT, "We cidn't expect  IBldiE11N
anything,” remermbers Van Bennekom. "We had no idea where the magazine would bring us or
where it would lead up to. We were starting a magazine that we were dying lo read ourselves.” The
duo aimed to re-affirm the reputation of homosexuals as not only Inue innovators in the fields of
fashion, music and art, but also that the seemingly mundane can actually be fascinating. Hence,
over the past five years BUTT has gamered itself an appreciative international readership — gay
and straight — and featured not only remarkably honest interviews with designers such as Marc
Jacobs, Bemhard Willhelm or Viktor & Rolf, but also stars of pop, film and art such as Michael
Stipe, John Waters and Wolfgang Tilmans. Dior Homme's Hedi Slimane has also free anced as a
guest pholographer, such is its esteemed reputation in fashion circles. Add toithis occasional
interviews with, say, gay dustbin men, gay farmers, and even gay tollet cleanars — not to mention
a tendency for many interviewees o happily pose naked upon the pages — and you can sea why
BUTTs five years of notoriety warrants being collated, and further enhanced with additional
essays, appraisals and new pictures, in the form of a book. BUTT has become a proper piece of
social history and a chuffed Van Bennskom concludes: "That’s a nice desaription because the
book feels like an anthology of homosexual anthropology.” James Anderson

BUTT BOOK (Taschen; £16.99) Is published on October 14
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