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The art of selling :
today's most effective and original ads

The world's sharpest creative minds are
in high demand in the advertising world,
because making effective ads takes a
whole lot more than just marketing
Know-how.

Because ads reflect global and regional
mentalities, studying them is interesting
not only for their selling points but also
for what they have to say about their
clients and target audiences.

This mega-roundup of the world's best
contemporary advertisements highlights
the work of agencies in over 40
countries.

Organized by subjects, such as socio-
political, food and beverage, cars,
techno-logy, and media, the ads are
dated and annotated with information on
the design agencies, clients, and
products.

The editor: Julius Wiedemann was born
and raised in Brazil. After studying
graphic design and marketing, he moved
to Japan, where he worked in Tokyo as art
editor for digital and design magazines.

Available at taschen.com
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